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Cancer is the name given to a collection of related
diseases. In all types of cancer, some of the body’s cells
begin to divide without stopping and spread into
surrounding tissues. Cancer can start almost anywhere in
the human body, which is made up of trillions of cells.
Normally, human cells grow and divide to form new cells
as the body needs them. When cells grow old or become
damaged, they die, and new cells take their place. When
cancer develops, however, this orderly process breaks
down. As cells become more and more abnormal, old or
damaged cells survive when they should die, and new
cells form when they are not needed. These extra cells
can divide without stopping and may form growths called
tumors.

The recent advancements in the cancer treatments &
cancer care are accelerating. A cluster of innovative
treatments, often combined with other new or existing
medicines, and frequently associated with biomarkers,
are emerging from the research and development
pipeline.

Over the past five years, 70 new oncology treatments
have been launched and are being used to treat over 20
different tumour types.
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The global cancer biomarker market size was valued at
USD 10.3 billion in the year 2016 and is estimated to
reach a value of USD 33.7 billion by 2025, growing with
CAGR of 14.3 %. Growing prevalence of malignancies
coupled with increasing focus on development of
targeted therapies is a major factor affirming growth of
this market.
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Global cancer drugs market accounted for $78,238.9
million in 2015. The cancer drugs market is driven by the
growing prevalence of various types of cancer, increasing
demand of biological and targeted drug therapies,
continuous patent expiry of key cancer drugs and the
rising impact of biosimilar. Global Oncology/Cancer
Drugs Market is expected to garner $111.9 billion by
2020, registering a CAGR of 7.1% during the forecast
period 2014 to 2020. Recent progress in biological
therapies has widened the scale of therapeutic targets
for treatment of cancer with the identification of tumour
cell specific genes.
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The global cancer diagnostics market is segmented based
on technology, application, and region. This report
studies the global cancer diagnostics market for the
forecast period of 2015 to 2020. This market is expected
to reach $13.1 Billion by 2020 from $7.1 Billion in 2015,
and is poised to grow at a CAGR of 12.9% during the
forecast period.

Importance and Scope:



Cancer 2020 will be the best platform for all the scientist,
radiologists, oncologists, research scholars, students who
are working in this field to exchange their knowledge
related to Cancer and oncology. This international event
is an effort to find an alternative for invasive imaging
technique against cancer like Liver Cancer, Breast Cancer,
Lung Cancer, Kidney Cancer, Cancer in adults & cancer in
children.

North America is the leading regional marketplace for
cancer diagnostics with a part of approximately 40.7% of
the general cancer diagnostics market in terms of income
in 2015, shadowed by Europe which accounted for
around 29.1% share in the market.

Major Cancer Associations:

Worldwide:

o American Association for Cancer Research

o Virginia Cancer Institute

. American Brain Tumor Association

o American Society of Pediatric
Hematology/Oncology

o Association of Cancer Physicians

o American Childhood Cancer Organization

o American Society of Clinical Oncology

o Australasian Lung Cancer Trials Group

o International Cancer Research Partnership (ICRP)
o American Association for Cancer Research (AACR)
o American Society of Clinical Oncology (ASCO)

o International Agency for Research on Cancer
(IARC)

o Cancer Society of New Zealand

o Irish Cancer Society

o Australian Cervical Cancer Foundation

o Medical Centre Cologne

o Cancer Research UK

o Australian Prostate Cancer Research

o Peter McCollum Cancer Centre

o The European Cancer Organization (ECCO)

. German Cancer Research Centre

In Asia Pacific:

o Medical Excellence JAPAN

. Japan Community Health care Organization
Chukyo Hospital

. Aichi Cancer Center Hospital

. Japanese Red Cross Nagoya Daiichi Hospital

o Kyoto University Hospital

o Dokkyo Medical University Hospital
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Japan Hospital Association
Aizawa Hospital

Major Medical Universities:
Worldwide:

Emory University

Karolinska University
University of Cambridge
University of Oxford Stanford University
UNC School of Medicine
Harvard University

Mayo Medical School

Yale University

University of Minnesota

John Hopkins University
Pittsburgh School of Medicine
University of Wisconsin

Kings College London
Feinberg School of Medicine

In Asia Pacific:

The University of Tokyo
University of Delhi
KAIST - Korea Advanced Institute of Science and

Technology

National University of Singapore (NUS)
Kyoto University

University of Hong Kong (HKU)

Peking University

Seoul National University (SNU)

National Taiwan University (NTU)

Osaka University

Tsinghua University

The Chinese University of Hong Kong (CUHK)
Fudan University

The Hong Kong University of Science and

Technology (HKUST)

Shanghai Jiao Tong University
Mahidol University

Korea University

Beijing University of Chinese Medicine
Taipei Medical University

Beijing Institute of Technology

Yonsei University

Nanyang Technological University (NTU)
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o Chulalongkorn University

. Tohoku University

o Tokyo Medical and Dental University
o Kyushu University

o Nagoya University

o Hokkaido University

o Sungkyunkwan University

o University of Science and Technology of China
o Pohang University of Science and Technology
(POSTECH)

o Universiti Malaya (UM)

o Zhejiang University

. Keio University

o Indian Institute of Science

o Tokyo Institute of Technology

o Universiti Kebangsaan Malaysia (UKM)
o Universiti Sains Malaysia (USM)

o Nanjing University

o Kyung Hee University

. National Yang Ming University

o University of Indonesia

o University of the Philippines

o University of Tsukuba

o Bandung Institute of Technology (ITB)
o Hanyang University

o Indian Institute of Technology Bombay (lITB)
o National Cheng Kung University

o Universiti Putra Malaysia (UPM)
Related companies and industries:

o Roche

o Celgene Corporation

o Johnson & Johnson

o Pfizer Inc.

o Bristol-Myers Squibb

o Galenicum

. Merck & Co., Inc.

o AstraZeneca

o AbbVie

o Eli Lilly

o Pangaea Oncology

. Enia Lipotech

. Ability Pharma

o IDP Pharma
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. Pensa Pharma

. Society of Oncology and Cancer Research of
Nigeria (SOCRON)

. European society for medical oncology

. American Society of Clinical Oncology

. Swiss Group for Clinical Cancer Research

. American Institute for Cancer Research (AICR)

. National Foundation for Cancer Research

. Cancer Research Institute

. Institute of Cancer Research, London

. European Academy of Tumour Immunology
(EATI)

. American Association for Cancer Research (AACR)
. National Cancer Institute

J Cancer Research UK

. Memorial Sloan Kettering Cancer Centre

. Ludwig Institute for Cancer Research

. National Institutes of Health (NIH)

. Breast Cancer Research Foundation

. Amgen

. University of Texas MD Anderson Cancer Centre

. World Cancer Research Fund International

. AstraZeneca

. Amgen

. University of Texas MD Anderson Cancer Centre

J World Cancer Research Fund International

. AstraZeneca

Target Audience: Oncologists, Radiologists,

Immunologists, Clinical Researchers, Doctors,
Researchers, Youthful Researchers, Undergraduates,
Business Entrepreneurs, Brand Manufacturers/
Marketers of Consumer Products, Pharmaceutical
Companies and Diagnostics Companies



